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Abstract 

Crochet is derived from the French term Croche, meaning 'small hook', this is a kind of needlework in 

which loops of a thread, yarn, or strands of other materials are interwoven using a single hooked needle 

(crochet hook). This craft form has moved from Grand mom’s treasures to be a trend. Crochet has 

revived itself from products of personal use in flat structures to products of fashion in 3D structures. 

The process of crochet as well as crocheter has evolved over the years and more so in the last decade. 

Product diversification is taking place at a much quicker pace i.e. from loose capes, and plate covers to 

well-structured bikinis, and, thongs, skirts, and so on. Now crochet has taken the forefront in home 

furnishing, apparel, and accessories for oneself and home. 
 

As an outcome of interviewing women entrepreneurs involved in this craft, it was concluded that easy 

reach to the customer base via online networks has made selling products faster across various virtual 

platforms and e-commerce sites. Collaborations among organizations are making the exchange of 

views and ideas easier, this, in turn, has brought crochet to mainstream business. The pandemic has 

seen a surge in demand and production of crocheted face masks, headgears, tote bags, and other 

products. The marketing and retail strategies for a unique product have captured a big market share 

and hold immense potential for future growth. 
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1. Introduction 

Crochet is a craft that requires minimal materials to construct. The requirement is basic and easily available, a 

needle, yarn, and a pattern in mind. It is the versatility of the craft to make any modification with ease that has 

helped it survive in the industrially driven world till now. India’s call for ‘Vocal for local’ can give impetus to 

hand-crafts like these. This will certainly give a platform for domestic artisans to re-start their ventures, and the 

ones who are doing it will flourish.  
 

There is a school of thought about the origin of tambour embroidery which happened in India. In similarities, the 

Crochet hook is an Ari needle used in Uttar Pradesh and Gujarat states of India. During the 16th Century AD, Ari 

work of Gujarat was among the favorites of Mughal kings and queens. By the 18th century, ari work traveled to 

Europe via Persia and became tambour embroidery. Ari (a long thin tool with a hook at the end and a wooden 

handle) is a hook in Hindi and creates a chain stitch as it moves on the fabric [1]. Due to minuscule raw material 

requirements, this handicraft was able to flourish in India from a very early age.  
 

The history of crochet is not well known. Some say that it has its roots in cultures like Iran, China, and South 

America. Around the 19th Century, the craft got popular in Europe. There exist two theories of its establishment 

in India, first says it was introduced in Narsapur, Andhra Pradesh by Irish nuns around 1860 and the second one 

has reference Mr. and Mrs. McCrae from Scotland being commissioned at Godavari delta mission in 1862, to 

teach women the art of crocheting [2]. Many early studies show that crochet was used for making products for 

Christian ceremonies and as prayer mats and caps for Muslims. Even the traditional attires of Dawoodi Bohra 

communities like jabbho (tunic) and ijar (harem style pants) were crotched [3]. It is very interesting to note that 

since then crochet has been spread to all religions, and slowly overcame the religion bar as a factor in working 

with crochet or wearing/ using crochet products. 
 



The crochet lace industry has a very high potential for generating employment for women, both in urban and 

rural locations, leading to foreign exchange earnings as well as providing a commercial angle to it for today’s 

entrepreneurial mindset. The women involved in the craft utilize their free time for pursuing this work for 

supplementing family income and derive creative satisfaction in their mundane working life. Women artisan of 

this craft fined the work relaxing and thus takes this up initially as a hobby. 

 
Figure 1.1: Shrug made using 20's cotton yarn.  

Source: Artisan 4 

 

Based on the information available, artisans today have 

realized and started exploring the multifarious nature 

of crochet techniques as a form of fabric construction. 

Apparel for ladies, as illustrated in Figure 1.1, 

teenagers and children, accessories, home décor, 

footwear, headgear, custom-created dolls, and 

children's apparel are presently a large business, with a 

value of 14.9 billion US dollars in 2019. With 375 

million children under the age of 15, India has a huge 

client base [4]. 
 

 The number of clients is increasing as Indian parents 

have more disposable income. Famous designers are 

promoting crochet nowadays. With Indian fashion 

designers such as Rinki Sobti, Shweta Gupta, and 

Kaveri Lalchand showcasing crochet designs and 

crochet-inspired designs, as well as entire outfits, as 

part of their collections at fashion weeks, the craft is 

gaining appeal among the country's young. If a young 

person is interested in anything, there is no turning 

back. To put it another way, no one can stop crochet 

from becoming mainstream. 

 

2. Materials and Methods 
 

2.1: Sample Selection 

Four artisans were contacted two from Mumbai and one each from Gurugram and Hyderabad. The entire sample 

is women entrepreneurs working with crochet products commercially. 
Artisan 1: Mrs. Aruna Mukundraj, has around 45 years of experience in the craft. Makes exclusive crochet 

jewelry that is lightweight durable, trendy, and comfortable and it can be paired with casual or formal western 

and Indian attire. It believes that women love to wear unique and attractive jewelry. It owns a page Aruni Co. on 

Facebook. Interviewed on 19 January 2021, Mumbai, Maharashtra, India [5]. 
Artisan 2: Mrs. Preeti Goradia, is glad to choose crochet as her full-time career. Even today after 40 years in this 

stream she feels that there is so much more to learn and explore. Believes that one should continue doing what 

makes one happy as that is the best way to keep one contender. Has her Facebook page and uses it only to project 

her work and sells through friends and old clients using WhatsApp (+91 98338 61762). Interviewed on 23 

January 2021, Mumbai, Maharashtra, India [6]. 
Artisan 3: Preety Arora, a computer lecturer turned thread artist. Started working with crochet professionally for 

the last 5 years as a stress buster, and now make jewelry, accessories, and home decor products. Workshops 

conducted for mindfulness and meditation are liked equally by children and adults. It owns pages on Instagram 

and Facebook by the brand name of ‘Creative threads by Preety’. Interviewed on 18 January 2021, Gurgaon, 

Haryana, India. The above artisans are Guinness world record holders, Artisan 1 and 2 both are two-time record 

holders [7, 8]. 
Artisan 4: Kajal Singh, three years into commercial crochet. He knew crocheting for the last 22 years. It Makes 

products such as slings, bags, clutches, cushions, wall hangings, tops, tees, baby sweaters, shoes, jewelry, etc. 

Loves to experiment with yarns and crochet techniques and wishes to make a name in home decor. Instagram 

handle is @shop for crochet. Interviewed on 16 January 2021, Hyderabad, Telangana, India [9]. 
 

2.2 Tools  
 

2.2.1  

Secondary review is gathered from various online sites, journals, newspaper articles, magazines, and other 

handicraft-related e-commerce sites. Online resources are core to the research of the essay.  
 

2.2.2  

For primary data, semi-structured interviews were conducted with four women entrepreneurs with varying 

degrees of experience and expertise in the field of crochet.   
 

 



3. Results and discussion 

Three artisans say that they learned from their mothers who were practicing the craft in their leisure time. One of 

them uses to practice with an elder cousin and got interested by seeing the beautiful edging made by her. As part 

of the summer holiday activity, they were taught crochet. Interestingly one claims to have picked this craft from 

the females living next door. Only artisan 2 learned from a Needlecraft special course from Nirmala Niketan 

College of Home Science, Mumbai in 1982. Some of them were taught the craft at a tender age of 10-12 years 

and others picked up the craft in their 20s.  
 

From the 1970s through the 1990s, most children in India learned yarn crafts such as hand embroidery, knitting, 

crochet, and macramé during their summer vacations with their siblings. The second option was to use English-

language books with written patterns, which was difficult for the majority of Indian women with limited 

educational backgrounds. Nowadays learning a new craft does not require skilled elderlies around. The Internet is 

full of learning resources in form of tutorials, self-taught videos for beginners, intermediate-skilled people, and 

experts in the craft of crochet. YouTube videos, blogs, Instagram pages, and Facebook are all flooded with 

information about learning procedures for crochet and its commercial viability. With the advent of video 

tutorials, language is not a barrier as one can see, learn, improvise, rewind, or re-view and adapt as many times as 

one wishes to. Women in India today rely on patterns published by others and videos available on the internet.  
 

Nowadays, with internet access in every home, learning any craft is simple. There are several videos available on 

the internet for learners of various levels, from beginners to professionals. Access to worldwide sites such as 

Pinterest, Ravalery, and Crochet Cloud, among others, has made learning easier. If one becomes stuck in a 

pattern, receiving a response is simple since other artisans are happy to guide.  
 

3.1 Materials used   
The majority of the yarns used were natural fibers such as DMC (Dyed mercerized cotton yarn) yarn in the 20s 

and 40s count for producing home furnishing items and 2 and 4-ply woolen yarn used to construct sweaters, plate 

covers, and so on. Artisan 2 recalls that thick silk threads were accessible in Ludhiana when she was a teenager. 

The majority of the yarns used previously were in light pastel hues. Other color options include white, beige, and 

cream.   
 
 

Wool is not new to crocheters but branded 

and unbranded woolen yarns such as Ganga 

wool, Vardhaman wool, and baby wool, 

which is incredibly soft as seen in Figure 

3.1, very thin, thick, to shimmering wool, 

have recently been popular. The acrylic yarn 

has largely replaced wool in most items. 

Silk threads and jute silk yarn are two more 

types of natural fiber yarn. Cobbler thread, 

extremely thin plastic wire, twisted 

embroidered yarn with 2-3 strands 

interwoven, Chenille yarn (velvet yarn), 

polyester threads, multi-color mix threads, 

and fancy yarns like slub are some of the 

more experimental yarns used by artisans. 
 

“The availability of yarns is fantastic these 

days,” adds Artisan 4. According to artisan 

1, a two-time Guinness World Record 

holder, the previous decade has been full of 

experimentation, with crocheted goods 

being built using whatever strikes the eye of 

the artisan.  

 

 
 

Figure 3.1: Kids frock using 4 Ply woolen yarn and double 

crochet technique. Source: Artisan 2 

 

 

 

 

 

 

 

 

 

 

 
 



 
 

Cords such as Malai Dori, which is commonly 

used for Macramé in India, Bullet thread, and 

Jute cords are now in use for crochet. 

Similarly, a wide range of natural fiber yarns 

and blends are available, including cotton with 

zari (Balda), Zari threads (see the product in 

Figure 3.2), Grey cotton yarn, thin jute, and 

thick jute, to mention a few.  
 
 

There is a lot of material to play with in terms 

of color, texture, and range. Even international 

yarns, such as Ice yarns (A brand based out of 

Istanbul, Turkey), are now available in India.  

 

 
 

Figure 3.2: T-Lightweight holder with Zari (Metalic yarn) 
Source: Artisan 4 

 

Material procurement is now quite simple, 

yarn was supplied from Chennai, Pune, 

Hyderabad, Delhi, and Mumbai throughout 

the lockdown time. A variety of yarns are 

used since each has its specialty as woolen 

and thick cotton yarn, which speeds up the 

work and saves money on large projects, and 

thin yarn work looks lovely, delicate, and 

exquisite. Silk yarns must be dry cleaned only, 

thus they should only be used for low-

maintenance projects. Polyester yarns are 

utilized in applications that need a high level 

of gloss and durability.  
 

Yarn is widely available, thus one can build 

exactly what the customer wants. People are 

experimenting and want to try new things; 

however, they are still unwilling to pay a 

premium for a handcrafted item. People 

anticipate a handcrafted item to be priced 

similarly to a factory or machine stitch one. 

 

 
 

Figure 3.3: Earphone case with granny square technique 

and viscose yarn. Source: Artisan 4 
 

3.2 Stitches 
If one looks at the basic stitches like single crochet, double crochet, and chain, there isn't much change. Tunisian 

crochet sweaters were formerly popular in India, as were lacy blouse sleeves and home décor items done with 

single and double crochet stitches. Some flat articles were manufactured in the form of circles and squares. 

Increase and decrease concepts were also taught to shape the piece. Fillet and granny square was the most popular 

edge stitches. Other edgings were created with delicate cotton threads in the Irish crochet technique. 
 

Previously, books in English, Hindi, Gujarati, and Marathi were available in India. There were weekly tabloids in 

Gujarati newspapers, and Fevicryl books contained crochet and knitting designs. Imported books were accessible 

in bookstores in Mahalaxmi, Mumbai, and Connaught Place, Delhi about 1983, to mention a few. With the 

advent of the internet, many individuals in India have begun to experiment with novel combination stitches such 

as Corner to Corner (C2C), pinwheel crochet, Bavarian crochet, etc. 
 

With so much yarn available, individuals are experimenting with a variety of different stitches, as compared to 

past periods when fundamental stitches such as chain, single crochet, double crochet, and increase and decrease 

in stitches were often employed. Fancy stitches like pineapple and Tunisian crochet were seldom used. With the 

quality and diversity of yarn available today, artisans has become more creative and have begun to experiment 

with numerous combination stitches such as granny square (as seen in Figure 3.3), mochila (Tapestry), C2C, and 

a variety of cluster stitches such as bobble, puff, and so on. There is also a lot of use of the front and rear loops. 
 

The technique has changed, but the scope remains enormous. Simple stitches such as double and single crochet, 

as well as Granny squares, are being employed since they are simple to produce and artisans can see the results of 

their efforts. People still want variety, but at a cheap price, which can only be achieved with thick yarn and easy 

techniques. Difficult designs need more work, resulting in a higher product cost. 
 

 

 
 



 
 

3.3 Products 
Approximately 45 years ago, crochet was confined 

to basic clothing, mostly for children, such as 

Jhabla (baby garment popular for both genders), 

frock (Figure 3.4), jumpers, mittens, booties, 

beanies, hats, and so on. Home décor goods such 

as table mats, tableware, coasters, and so on, as 

well as utility items such as purses and sweaters, 

were being made. People were content with what 

they were producing. There were a few specialist 

stores that sold woolen clothes that were primarily 

knitted and seldom crocheted. Artisan 3, claims 

that under her mother's influence, she made a lot 

of handkerchief edging, cushion covers, bed 

covers, and centerpieces for tables, telephone 

covers, TV covers, and table mats with only white 

and beige colors.  

 

 
 

Figure 3.4: Frock, booties, and cap (Baby set) in 3-ply 

woolen yarn, a standard gift for kids. Source: Artisan 2 
 

These products have limited appeal to a child aged 10 due to the yarn color and also size of the projects. “I don't 

think people were selling for business purposes; I think they were simply creating for personal use and gifting 

purposes,” the artisan recalls from her childhood. Other recollections include grandma making petticoat laces, a 

bra, and a tote bag, while her neighbors created entire bed sheets, sofa sets, and chair covers out of simply white 

yarn. Crochet, like many handcrafted skills, takes a lot of effort to get proficient. This artist attributes her 

neatness and efficiency of construction to her professors. 
 
 

According to artisan 2, the first crochet object taught in 

1982 at a special needle craft school was a dream catcher, 

followed by lamp shades, table covers, patches, and table 

runners. Her first exhibition, held in 1985, featured goods 

such as pillows, cushions, and key chains. Soft toys such as 

balls, two-way dolls with a wealthy look on one side and a 

poor look on the other, Humpty dumpty, and rabbit were 

also exhibited. The artist learned at the time that people like 

to buy smaller items rather than large items at exhibitions. 

In 1994, the cost of manufacturing one torang was as low 

as twenty rupees, which included labor, yarn collection 

from the shopkeeper, and delivery of the final product to 

the shopkeeper/retailer. 
 

Around 1998, exporters were taking large orders but paying 

super cheap prices, such as 5 rupees for a phone cover and 

25 rupees for a stole. By 1999, artisans were also creating 

yolks, saree borders, petticoat borders, bedsheets, dresses, 

kurtas, and other garments. Sweaters, women’s tops with 

granny square motifs, as seen in Figure 3.5, frocks for 

children, and other essential items for children, such as 

blankets, mittens, booties, and so on, were also created. 

Bed sheets, underwear, pants, skirts, tapes, edgings, and 

patches on denim pants were being made for export.  

 
Figure 3.5: Ladies’ top made using Granny 

Squares. Source: Artisan 2 
 

Artisan 2 has been making products for brides and grooms since 2003, including varmala (Indian wedding 

garland), antarpat (the cloth that blocks the couple's view of each other at the beginning of the wedding 

ceremony), shoes, mindal (sacred red thread with beads tied on the hand of the Bride and Groom), sweet trays, 

tray, thal posh (Plate cover), chappal (Slippers), mojari (A shoe with a closed upper and a dramatically upturned 

toe), baskets for fruits, dandia (bamboo sticks in bright colors used of dancing in Gujarat), etc.  Products made as 

offerings to God include nariyal (coconut), Haldi (turmeric), and supari (betel nut). “You name it, and it can be 

constructed,” says the artist. If a family so desires, artisan 2 may create matching themes for bridal and groom's 

family members such as laces, saree borders, blouses, bangles, earrings, key chains, key holders, garlands, and so 

on. For events such as Ganpati, this artist creates aarti ki thali (plate for praying to God), haar (neck piece) for 

idols, and other items.  
 

 

 



 
 

 
Figure 3.6: Long neck piece using multi-

colored Zari yarn. Source: Artisan 3 

 

Currently, products such as tea coasters, table mats, hats, 

sweaters, and socks are becoming obsolete, so people have 

begun to create fresh products and have realized the 

versatility of the craft, which can be molded into any form 

and made into anything, emphasizing its customizable 

uniqueness. Woolen product orders are largely for 

outstations, namely in the north of the country, as well as for 

travel abroad, personal use, and gifting.  
 

For six years, the notion of making rakhi (holy thread tied to 

a brother on Raksha Bandhan) has been popular in India, and 

the artist feels that others have been inspired by her work and 

have chosen to make crochet rakhi. Stuffed toys, Amigurumi, 

jewelry, silk with zari (metallic yarn) neck pieces (Figure 

3.6) with additional pendants, and Mandalas in hula-hoop are 

carving a path into clients’ hearts and homes. Larger items, 

such as a table cover or a table runner, are more expensive.  
 

Therefore to reduce cost patches of crochet were added to a base cloth and an edging was added to finish the table 

linen. Until around 6-8 years ago, moms or older ladies would remark, "Oh, this I can make for you," and would 

not let their children purchase items from stalls set up at exhibits. 
 

Crochet is growing popular among younger people who are learning to enjoy it despite their lack of knowledge of 

the craft. People of today do not believe that the work is handcrafted since it is so tidy. “Making the younger 

generation aware of the art by projecting it and commercializing it is the key to future business success,” says 

artisan 1, a two-time Guinness World Record holder in the same trade. New ideas and concepts, like wall 

hangings, might play a significant role in the future of crochet. Nowadays, everything you can think of can be 

done. Companies like Ajooba expanded into a range of caps and bennies during the pandemic era.  
 

Clients send photos to the artisan for reference, and the artisan searches for patterns and goes about making them. 

Women entrepreneurs are going one step at a time from bennies/ hats to dolls or one can say they go by the 

demand from the client.[10]. The product category for children's apparel has expanded with the addition of 

double-breasted jackets with hoods and crochet sweaters with simply a crochet appliqué design. Other items 

made include pothali bags and scrunches, which are offered to shopkeepers and consumers. Dresses made from a 

combination of crochet patches and cloth are another type of product made in India. 
 

3.4 Past Present Future 
Crochet was almost extinct at one point since there was no demand for it and only old ladies were interested in 

learning. Crochet experienced a period of stagnation between 2002 and 2008, when only toran (a decorative door 

hanging), thall posh (plate covers), and home furnishings were produced. Sales took place exclusively during the 

festival season, which lasted three months, from Ganesh Chaturthi (Lord Ganesha's birthday) through Diwali (the 

festival of lights). 
 

Even for crochet lessons, all students are above the age of 50. Younger generations still feel it is a waste of time 

because people are too preoccupied with their phones and do not have enough spare time, and that working on a 

laptop would allow them to make five times as much money as a crochet. People are missing out on the joy of 

making things, which may help them relax and disconnect from the outside world. Crochet as a kind of therapy is 

gaining popularity in India. Crochet is a fantastic method to produce dopamine, which is our body's natural 

antidepressant [11]. Preety teaches crochet courses in and around Delhi since it is relaxing due to the repetition 

and calming of the nerves. 
 

People are choosing to construct costumes and outfits since there is a wide selection of yarn available. Proud 

crocheter adds that making a lehnga (Skirt), choli (Top), and chunni (Veil) for a teenager was a high point and 

that from then on, significant orders for clothing for both children and adults were a frequent occurrence. 
 

 

 

 

 

 

 

 

 



 
 

People obtain a greater price in posh areas of 

metro cities if the goods specify "hand-made." 

Individuals are working at really cheap wages 

only to acquire the order. Jain defines for a long 

time, that local markets were overlooked since 

there was so much export demand, but with 

Prime Minister Narendra Modi's “Vocal for 

Local” program, a lot of market potential is 

being envisioned. [12]  “The crochet industry is 

growing and will only grow with more helping 

hands; as a solo worker, the cost increases if 

one tries to make a livelihood out of it,” says 

Preety, a Delhi-based businesswoman and 

Guinness World Record holder in crochet. 

 

 
 

Figure 3.7: Wall Decor using Zari (metallic yarn) and 

white cotton using pineapple stitch.  
Source: Artisan 3 

 

The Indian market is becoming more informed, and consumers are requesting handcrafted items by sharing 

images from the internet and asking whether they can be replicated. Products for home décor with a fresh design 

(see Figure 3.7) are becoming more popular. China and Thailand are selling at extremely low prices on the 

international market. It could be due to the availability of low-cost labor and raw materials. Semi-skilled labor in 

India is not inexpensive, especially in and around major cities like Delhi, Gurugram, and Mumbai. 
 

Most entrepreneurs do exhibits once or twice a year in their local region during holiday seasons, but the present 

epidemic has limited them to internet sales and repeat purchases from existing clientele. During the lockout, 

Facebook live events were held to showcase the newest works and entice consumers. 
 
 

3.5 Changes in clients 
Previously, crochet work was not done very regularly for 

commercial selling in the market, or one might say it was not 

easily available to clients, and everyone in India had some 

acquaintance in extended families, distant relatives, and 

elderlies who knew crochet. Older generations (50+) are less 

comfortable with e-commerce venues, particularly Instagram, 

thus sales are lower. Old clients are still loyal because they 

know the job and are aware of the artisans' potential, and trust is 

a key component in guaranteeing good service at a reasonable 

price. Artisan 2 states that “Earlier there was less pressure in 

terms of yarn variety, color, and even clients used to assist 

source”. 
 

The majority of jewelry customers are between the ages of 15 

and 24. The consumer of this age group is willing to pay 200 

INR for earrings and 600 INR for a whole set, which includes a 

neckpiece and earrings, as shown in Figure 3.8.  

 

 
Figure 3.8: Jewellery set with simple 

crochet chain and glass beads.  
Source: Artisan 1 

 
This artist maintains the price cheap so that more people may buy it and even personalize it for the same price to 

increase sales and raise awareness of this craft. There is a high demand for silk thread neckpieces.  People 

purchase for themselves as well as for their peers. 
 

Clients aged 25-60 years old, in general, look for larger pieces such as blouses, tops, table coverings, and so on. 

This may be attributed to an increase in purchasing capacity, changing tastes, and so on when one begins to work 

and feels the need to spend on sophisticated things. Mature consumers probably end up purchasing items for their 

homes as a necessity, which are slightly more expensive. 

 

 

 

 

 

 

 

 

 

 

 



 
 

Clients nowadays are unwilling to accept even minor 

modifications or wait for their orders because 

everything is available online or in stores across the 

country. People want their orders when they want 

them, and no delay is acceptable, so Artisan 4 started 

creating and placing them online, and she is not eager 

to customization of products.  
 

Clients' attitude is "I am paying, and I want what I 

ordered," says artisan 2, a Mumbai-based crochet 

designer for the past 27 years. They are quite 

particular about the precise color, yarn type, and 

exact copy of what is viewed on the internet. “I 

wanted to create something unique and began 

producing necklaces, as seen in Figure 3.9 because 

nothing like this was available.  
 

My first order was 100 long neck pieces for a cousin 

in Sudan, who sold them at a premium price there,” 

artisan 1 explains. 

 

 
Figure 3.9: Neckpiece with loops and beads using 

synthetic yarn for college-going girls. Source: 

Artisan 1 
 

3.6 Crochet as a profession 
Artisan 2 used crochet to recover from a paralytic attack in both her hands and legs in 1993. After recovering, the 

doctor advised the patient to do whatever would help her recover faster, and she began crocheting professionally 

in 1994. During the recovery period, a lot of stuff was created, thus a decision was made to sell the products 

and earn some money. Artisan 1, after learning the skill as a youngster, produced socks, dresses, and other items 

for all family members. It is started doing crochet professionally at the age of 25 after getting married. Initially 

beginning with crochet lessons in Chennai, many people appreciated her skill but were intimidated by crochet or 

knitting, believing it to be an extremely difficult craft to acquire. Later, after relocating to Delhi, because of the 

availability of woolen yarn, a lot of crochet was practiced, since it is every crocheter’s dream to be in a place with 

an easy and plentiful yarn supply. 
 

While working on the Guinness record, an attempt was made to create preliminary films of 1-2 minute duration 

in Hindi and Marathi to assist people to understand the complexities of the craft. People still find it difficult even 

though a lot of work has gone into teaching a lot of women to complete the large orders received by the artisan 

with over 45 years of crocheting expertise and a profitable business for the last 12 years.  
 

Another story goes that the artist began her crochet business approximately 7-8 years ago, shortly after giving 

birth to a baby girl. Previously, the artist worked as a computer professor and considered taking up a hobby while 

babysitting. After viewing exquisite yarns at the Chandni Chowk market (Old Delhi, India), her artistic impulses 

were piqued. She chose to acquire the hooks and yarn right away, and she's been working with delicate zari and 

silk threads ever since. People liked it, and sales began to occur. For a limited period, perhaps 3-4 years ago, an 

effort was launched to teach crochet at an NGO. Thus a work workforce is ready and can get the work done 

through them if a big project comes up.  
 

In 2018, Ajoobaa, a Haryana-based business for children’s apparel in crochet was started. Their business model 

includes both i.e. B-2-B and B-2-C. Ajoobaa generated a turnover of 1.4 crores in March 2020. [13]  Selling both 

for domestic and international clients through the platforms available in India like India Mart, Flipkart, Myntra, 

and Amazon to name a few. They construct pullovers, baby s, hoes and bootheadbandsbands, jhabbla (frock for 

an infant), frocks for girls, and pants for boys just to name a few. They were majorly into winter wear for kids but 

recently ventured into summer wear for kids as well. ‘Happy Threads’ was established in 2016, in the first year 

itself, over 2-lakh floral bookmarks were crocheted by the association of women artisans and circulated by the 

organization through a series of coordinators and volunteers [14]. 
 

With the lock-down situation and stay-at-home option, a lot of women have opted for several handcrafts as a 

hobby and crochet is one such easy option. On Instagram, there are pages with as many as 4 million posts and 

counting. Crochet is being projected as a means for social empowerment of women, as a business opportunity, 

and majorly as an activity for personal delight. Mother India’s Crochet Queens has over 6,000 members across 

the globe, being a 3-times Guinness world record holder. They started a lockdown initiative “165 stitches in 165 

days”, where participants are expected to make a square piece that can be used later for designing a bigger article. 

[15]. All this suggests that crochet has now started to go up on the popularity index after seeing g decrease in 

interest from people initially.  

 

 



 

With videos that show the beauty and simplicity of beginning a crochet company. The ease of taking up crochet 

as a business option is easy.  The ideal pricing strategies help the artisans gain some ideas of how they should go 

about being commercially viable. The video also discusses key things to keep in mind for increasing sales, 

calculating wages on hourly bases, and ascertaining material costs and details of how to reach the final selling 

price. [16]. 
 

3.7 Potential 
 Crochet allows for as much variety or innovation as 

the artist desires. It will take time for any variation to 

become a strong selling feature. Previously, people 

believed that because crochet jewelry lacks diamonds, 

pearls, metal, and gold, no one would wear it or pay 

for it (see Figure 3.10), but with time, a lot of 

acceptance has been shown.  
 
Frames have a bright future in house furniture, 

ornamentation, and interior design. Home accessories, 

chandeliers, and hangings for the inside or outdoors. If 

the fibers are altered, the possibilities for crochet items 

are endless. Unlike knitting, it is quite adaptable. 

People are willing to buy; therefore there is a lot of 

opportunity in the home market as well as the 

international market. 

 

 
Figure 3.10: Choker in cotton knitting yarn using 

only a single crochet technique.  
Source: Artisan 3 

 

 
Figure 3.11: Choker with pendant and glass 

beads in silk yarn. Source: Artisan 3 

 

Working with over 30 ladies from underprivileged 

regions, this artist is assisting women in earning extra 

money through regular orders and good pay. As orders 

come in throughout the year, the company ends up 

making a lot of money (because of economies of scale).  
 

An intriguing aspect of this artist's work is her belief in 

charitable donations using crochet items. Crochet has 

helped create a lot of money, therefore it's a nice idea to 

donate, says the artist. Some contributions include 

two hats for each newborn infant and one scarf for the 

mother at Mira-Bhayandar Municipal Hospital 

(Mumbai, India), knockers for breast cancer patients at 

TATA Institute, and other ladies, and other items.  

 

Insights from artisans speak of a bright future and a creative strategy to keep the route of crochet in India on 

track. People use yarn depending on the qualities required. Zari yarn is used to make a strong neck piece that 

drapes nicely around the neck. For a lengthy neckpiece that must conform to the wearer's figure, a rayon of 

polyester yarn with a high luster is used, as shown in Figure 3.11, and the details can continue. With so many 

online companies sending yarn from around the country, sourcing yarn has become effortless and hassle-free. 

Even during the shutdown, ardent crocheters had little trouble getting yarn because they were able to order yarn 

locally as well as from Hyderabad and Delhi, to mention a few places. Online sites like India mart, Amazon, 

Pradhan embroidery stores, Yarn kart, Vardhaman knitting yarn, and many more cater to delivery. 
 
 

 
Figure 3.12: Loops with beads in double crochet stitch. 

Source: Artisan 1 

 

There is a lot of variation in the use of single 

crochet with the building of 3D structures in 

the form of soft toys for kids such as dolls, 

animals like dogs, monkeys, turtles, sheep, 

frogs, and so on.  
 

With the availability of high-quality yarn, 

Indian crocheters are focusing more on adult 

garments, tops, and lehengas (skirts). Jewelry 

with or without beads and pendants is a popular 

item among young people. Earrings (Figure 

3.12), bangles, neck pieces, and anklets are 

becoming increasingly fashionable.  
 

Previously, crochet products were restricted to hats, sweaters, tea coasters, table coverings, and petticoat edgings, 

with just a few well-versed artisans producing larger items such as bed linens. 
 



 
 

 
Figure 3.13: T-light Jar cover with cotton knitting 

yarn and bobble stitch. Source: Artisan 4 

 

These women are now selling their creative items 

from the comfort of their own homes via sites such 

as Instagram, Facebook, WhatsApp, or personal 

profiles and live presentations on virtual platforms. 

Contacting consumers is becoming easier, but it 

does not imply that selling is becoming simpler. 

With easy access to knowledge, everyone is 

learning similar things and has comparable sources 

of inspiration, thus competition in the market is 

quite intense due to similarity in product variety. 

What distinguishes products nowadays is their 

innovativeness, inventiveness, and out-of-the-box 

thinking, whether in terms of design, product line or 

distribution, or marketing strategy.  Products with 

innovations in design and yarn diversity, such as T-

light holders (see Figure 3.13 inserted), Stoles (see 

Figure 3.14), shawls, coasters, and so on, are 

gaining popularity. If the artisan can advertise at the 

appropriate moment to the right people, the business 

will succeed. When you achieve popularity on a 

virtual platform, the client flow begins.  
 

The interesting part is that the client age ranges from as young as 15 years old, who is interested in jewelry and 

low-cost products, to a 60-year-old lady who is interested in products such as garlands for gods and goddesses, 

covers for Lord Krishna and Ganpati, and their main attraction is gifts for grandchildren. This wide age range of 

clients opens up a plethora of design and product possibilities.   
 
 

 
Figure 3.14: Shawl with ombre effect and a  
floral edging in double treble crochet stitch.  

Source: Artisan 3 

 

The simplicity of starting to learn a new trade is at an all-

time high right now. At the novice level all that is required 

is to watch videos online and conduct thorough research on 

the types of equipment used, including hooks, stitch 

markers, stitch counters, and yarns, as well as their 

availability in the market.  
 

Artists may use patterns and designs found online. 

Experience and patience are required to create a decent and 

neat selection of items ranging from children's products to 

utility products such as covers and bags. Covers for laptops, 

as illustrated in Figure 3.15, books, mobile phones, and so 

on are also constructed [17]. 
 

People feel happy buying any new object on the market 

with the option of 100 percent customization, such as 

length, width, or both, color, texture, stiffness, or drape, but 

as the design grows older or more common, the price one 

wants to pay decreases as the originality fades.  

 

 

 

 

 

 

 

 

 



 
 

There is a disadvantage as well; one of the factors 

limiting the bright future of crochet in India is 

cost. Few merchants are selling well below market 

prices to keep the client. As is the case with many 

trendy items, there are far too many imitations on 

the market.  
 

As a result, the items are identical, resulting in 

fierce competition. Even with superb design and 

personalization possibilities, many find the 

product costly and are hesitant to purchase it, 

which is a hindrance because crochet is still a 

hand-crafted product. It is a win-win situation if 

something fresh is offered to clients, who will then 

purchase and understand the variety of crochet. 

 

 
 

Figure 3.15: Multicolored vertical stripe laptop bag in 

double crochet technique. Source: Artisan 2 
 

4. Conclusion 
 

Sewing machines, embroidery hoops, knitting needles, crochet hooks, and tie-and-dye have caught individuals’ 

eyes as they got the time due to the epidemic. People have the opportunity to reflect on their lives and the paths 

they have gone or wish to pursue. People of various ages are interested in the so-called grandma crafts. [18]. 

Crochet is already popular due to the variety of textures and looks that may be achieved. It has taken off as a 

result of the pandemic. #crochetersofinstagram has 5.7 million posts and counting on Instagram. [17]. 
 

Crochet has a promising future both in domestic and foreign markets. To maintain the interest of the next 

generations, engaging articles and continual innovation are required. The potential for creating a wide range of 

goods is enormous. The method is so flexible that the only restriction is the creator's vision. Crochet will assist 

the creator's vision if he or she has one. The issue is that, although being unique and customizable, it is labor-

intensive. Some products are priceless, and artisans and customers should not always look for financial viability. 

Crochet has long been regarded as a creative medium, and it is still regarded as an owner's pride. The variety and 

distinctiveness of the objects that may be made, define the craft's originality. The goods may be made in a variety 

of colors, textures, thicknesses, and sizes; they are affordable to individuals of all economic levels. Crochet has 

and will continue to have an increasing worldwide appeal. 
 

Crochet is getting popular among people, according to Artisan 3. Upper-middle-class individuals prefer to buy 

her work since it is more subtle and has less bling.  
 

This trade has witnessed a colorful period in which individuals practice it to fill the creative void and gain joy 

from the activity done between everyday home duties and enthusiasm. It is also an activity done as a communal 

time to spend afternoons in the company of other women folk. The time that witnessed the growth of 

modernization of the female labor force, with females becoming more active in academics and focusing on 

obtaining financial independence, also saw a gradual fall in home practice of arts and crafts such as hand knitting, 

and crochet, tatting, and macramé. The internet's boon and easy availability through cell phones, along with DIY 

culture, has rekindled interest in crafts. 
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